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“My goal is to make sure more
people are cooking today and
cooking with confidence, than
there was yesterday.”

Stephen’s goal is to use every day as
an opportunity to get more people to
love to cook. Based out of New York,
Stephen is an entire cooking show crew
unto himself. A serial entrepreneur, he
used a marketing degree and
experience in advertising to open and
operate a popular food truck in NYC,
Food Freaks Grilled Cheese.

He then went on to start a food styling
and production company servicing
popular food brands such as Tribe
Hummus, Ronzoni Pasta, No Yolks
Noodles, and Bright Farms.

With years of culinary, photography,
video production and editing skills under
his belt, in 2018 Stephen created Not
Another Cooking Show, a YouTube
cooking channel in which he’s quickly

amassed an amazingly positive and
loyal community of thousands of
viewers and aspiring chefs.

His channel is the perfect way for him to
achieve his goal, using it to
communicate recipes and cooking
techniques in a more effective and
accessible way compared to traditional
cooking shows.
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Spaghetti Aglio e Olio
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thefoodfreakk

Stephen Cusato | | @i

| spell everything wrong but | can teach
you how to cook.

& NotAnotherCookingShow@gmail.com
New Episodes Every Tues & Thurs on
YouTube. Link below.
www.youtube.com/NotAnotherCookingShow

27.6K Followers 1,536 Following
Followed by kimmeister06, vincentgiangola and 18 others
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31K

FOLLOWERS

.




INSTAGRAM
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WWW.NOTANOTHERCOOKINGSHOW.TV
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MONTHLY ENGAGEMENT
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BRAND

COLLABORATION

Hirea to pring 1IN a new, younger audience or beginner COoOKs and

GULLABURATIUN UBJECTIVE teach them the basics of outdoor cooking while introducing

them to Adrenaline Barbecue’s line of grilling products.

, p
audible blueberries

an amazon company US. HIGHBUSH BLUEBERRY COUNCIL

PAROECYE-COMPAMY.

BLACK PEPPER %

BLUE CHEESE
STEAKHOUSE BURGERS
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food-related content for the program.

COOKING TUNA CHEESESTEAK RECIPE COOKING WITH THE KIDS

August 9, 2019 May 21, 2019 April 25, 2019

TACO TUESDAY OSCAR FOOD PARTY

MAKING RISOTTO

March 12, 2019 February 22, 2019 February 13, 2019




VIDEO SPONSOR
PACKAGES

INOT ANOTNEr LOOKING SNOW IS SEEKING Pranas WNo unaerstanad wnat tnis SNOwW IS apout. Brands wno
understand the nature of the new media landscape and would like to attach themselves to a hard
working, dedicated creator working on making this cooking show the best there is and inspire people
to cook like they never have before. There are a number of ways we could work together. Below is just a
basic rundown of what it might cost to activate a brand integration on the show. | would love to chat in
more detail about the possibilities.

w7000

FOr aelivery or muitipie
pieces of content, both
photo, and video,
distributed over the
course of 2 days to a
total of over 130,000
followers.

(Rates subject to
negotiation for long
term sponsorships.)
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DAY 1: TEASER DAY DAY 2: RELEASE DAY

1 Teaser Photo on Instagram Timeline 1 Youtube Video Long Form
1 Teaser Instagram Story 1 Instagram 30 sec - 1 min video ad
1 Teaser Photo on the Youtube for the Youtube Video

Community Post 3-5 Instagram Stories
1 Teaser Photo on Facebook Timeline 1 Facebook Video Long Form

Rates represent a "packaged deal". If interested in only one platform then rates are subject to negotiation.



STEPHEN CUSATO

NOTANOTHERCOOKINGSHOW@GMAIL.COM
YOUTUBE.COM/NOTANOTHERCOOKINGSHOW
@THEFOODFREAKK
FACEBOOK.COM/NOTANOTHERCOOKINGSHOW
NOTANOTHERCOOKINGSHOW.TV
PATREON.COM/NOTANOTHERCOOKINGSHOW




